


 

• Adventurous, innovative, challenging, 

free-spirited and social running 

experiences – unlike any other event on 

the planet!  

 

• National event series taking place across 

some of the most scenic terrain on earth 

with 60,000+ annual participants 

 

• Teams of twelve run an average of 190 

miles over a non-stop (and overnight) 24-

36 hour period  

 

• Each team member runs 3 relay “legs” 

(out of 36) ranging between 3-8 miles, 

switching each leg 

 

• Remaining team members support runner 

in branded vans creating a rolling party 

and life changing adventure 

 



 

• Rapid national growth and participation 

makes Ragnar the worldwide leader in 

mass participation relays 

2004 

• 264 participants 

• 1 event 

• 1% relay market share 

2011 

• 60,000+ participants 

• 14 events (15 in 2012) 

• 51% relay market share 



 

• 15 free-spirited inspirational adventures from coast to coast, providing local and 

destination events for all runners and national exposure for corporate partners 

 





Highly desirable demos range from elite 

athletes to 1st time running event participants 
 

• 56% / 44% participant split women to men 
 

• 72% 25-44 years old (average age 34) 
 

• Well educated:  94% college educated or higher 
 

• Average HHI = $91,500 (30% $125,000+) 
 

• Healthy, active outdoor enthusiasts  
 

• Brand advocates and quality conscious 

• Deeply loyal to Ragnar brand - 72% 

team retention rate year to year 
 

• 93% indicate primary reason to 

participate in a Ragnar is to have fun  
 

• 83% run a Ragnar to socialize/bond 

with friends and teammates 
 

• Active and vocal viral participants: 

blogs, tweets, YouTube, Facebook, etc.  
 

• Team Captains are social leaders with 

credibility and influence among peers  

 

 

 



 

Total control of our event elements and a 

passionate participant base allows Ragnar to 

provide brands with fully customized 

partnerships focused on their objectives  

 

• Full calendar of national exposure and 

activity, delivering tremendous value 
 

• 24 hour “at event” access to participants in 

totally immersive environments 
 

• Pre and post-race social messaging and 

engagement through our “tribal” networks 
 

• Grassroots access with a national footprint 

and structure 

 

• Uncluttered sponsorship environment 

providing maximum exposure and 

awareness 

 

 

Wide range of assets include, but are not 

limited to: 
 

• 1:1 engagement at multiple experiential 

touch points  
 

• Route signage (start/finish, exchanges, etc) 
 

• Product placement and participant usage 
 

• Entitlement of signature elements 
 

• Integration into marketing efforts (radio, 

print, viral, out-of-home, etc) 
 

• Custom retail programs 
 

• Interactive elements on ragnarrelay.com 
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